KEYNOTE SPEECHES:

The Magic of Exceptional Customer Service Dronig Is the author of Even Monkeys
Dougs Walt Disney University ralming experbence provides Fascinasting storles, unlgque Fall From Trees; The Baloanee of Ar
insights, and irvaluable lessons.  Learn bow certain shills, amtitedes and behavior con- and Seipner for Qutstoniding Customer
tribute to excepthenal performance to balld, win, and keep market share,  He includes an
overview of his active lstening concepts and his well-known “Life as Tigger™ sty
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Lead the Way, Your Customers Will Follow AR R

Training fromt lme employees to provide great customer service Is a fundamental of con-
ststent, vutstanding service, but it breaks down if leadership doesn @ model the desived Monagement
attitude and behavdor, Doug zeroes In on the concept of great leadership - greas oes

Japanese Subgidiories; and Global

G service, then reinforces his concepts with examples of strategies that
worked, and some that didn b, from Disney and other ergankeations,

Even Monkeys Fall From Trees; The Key to Maintaining ‘
Your Balance and Recovering from Inevitable Mistakes -
Lessons from Disney

Evern thie best and the brightess make mistakes.  However, the ability o deal ; - '.
with setbacks, then bounce hack In even stronger form s the hallmark of con- AT 5‘
ststent market leaders. |oin Doug as be takes you ona “behind the scenes” tour
of the Walt Dismey Company to learn about both its successes and how it overcams soms
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Even Monkeys Fall From Trees iz

PR e desigried to be 8 practlcal toal to help
Global Competetiveness: Obstacles & Opportunities you atialyze the service and products
The globe Is shrinking. ks your business expanding? All companles that expand globally, or you of vour organlestbon provide from
provide products o culturally diverse customers domestically, run into problerns. Learn thie stanedpalit of belng o Balance,
what compandes such as 1BM, Procter & Gamble, Intel and Disney learned [often the How well are you attending to both
hard way) and how you can benefit from those lessons. This session gives real-life exam- the "art” and “selence” needs of youm

ples that suppert the concept of think globally, but act locally, and Is a “must”™ for groups
that serve a culturally diverse customer base either domestically o internatiomally.
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section, then do one of the 11 exercis-

es that have been adapted by world
Dougl@humorous and down-to-earth style has attracted a

; . . . = 5 = : class organbzations. By the end of the
wide variety of organizations and industries including:
ke, vou will know the followling:
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For more information about Doug Lipp please contact

youi ralances!

corporateartists.com
celebrityconcets and personal appearances
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